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Abstract 
We explored common reasons for non-use of the rapidly-growing popularity of social 
networking sites among a sample of Australian adolescents (N = 69). Transcripts were coded 
by grouping responses along similar themes for non-use that had been commonly stated by 
participants. The primary reasons offered by adolescents were: lack of motivation, poor use of 
time, preference for other forms of communication, preference for engaging in other activities, 
cybersafety concerns, and a dislike of self-presentation online. The identification of these 
themes allows for a greater understanding of teenagers’ decisions not to engage in the popular 
medium of communication and points to possible strategies that could be utilised by website 
developers in efforts to appeal to a wider teenage audience. 
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In their own words: Why teenagers don’t use social networking sites 
 Online social networking sites (SNSs), such as MySpace and Facebook, are web-based 
services that allow individuals to construct public or semi-public profiles, connect with other 
users, and view and traverse their list of connections and those made by others within the 
system.
1
 Although there are currently no reliable data regarding how many people use SNSs,
1
 
marketing research indicates that SNSs are growing exponentially in popularity worldwide.
2
 
Further, SNSs have quickly become one of the leading communication tools for adolescents’ 
online socialising,
 3
 with some studies indicating the more than half of all online Australian 
adolescents use SNSs.
 4
 Consequently, adolescents’ engagement with these sites is 
increasingly attracting the attention of academic and industry researchers alike wishing to 
examine the benefits and concerns associated with SNS use. 
Some of the noted benefits associated with SNS use include new opportunities for self-
expression, sociability, community engagement, creativity, and new literacies.
5
 Conversely, 
some noted concerns include excessive use leading to reduced time for other activities, 
including academic,
6
 physical,
7
 and face-to-face social
5
 pursuits. Additionally, there is the 
potential for cyberbullying, with a study by the Pew Internet and American Life Project 
reporting that one in three adolescents who use the Internet had been harrassed online.
8
   
 While SNS use has grown exponentially in recent years,
 3
 particularly among 
adolescents,
 5
 there is still a sizeable number of teenagers who do not use SNSs.
 3
 Much of the 
research to date examining adolescents and SNSs has focused on the benefits and costs 
associated with using this technology; however, one aspect of the SNS trend that has received 
significantly less attention involves the reasons why adolescents choose not to use SNSs. To 
the best of our knowledge, there is only one study to date which has specifically examined the 
reasons for non-use. 
9 
Participants were American college students, and results showed that 
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non-users identified disinterest, lack of understanding of the appeal of SNSs, and a dislike of 
engaging in presentation of self through these sites as reasons for not engaging in SNS use. 
However, the current study is, to the best of our knowledge, the first to study to examine the 
reasons that Australian adolescents give for not engaging in SNS use. Potential benefits of 
such information may include aspects such as developing policies to appropriately respond to 
teens’ concerns regarding SNSs. This information is likely to be of interest to various groups 
including academics, parents, and policy-makers, such as schools and governments. Further, 
given the increasing popularity of SNSs, many companies are now seeing SNSs as a viable 
channel to approach consumers.
10
 This information is likely, therefore, to be of interest to 
businesses wanting to adopt appropriate marketing strategies to target this age group. Thus, 
the purpose of the present research was to explore the reasons that adolescents offer for not 
engaging in SNS use. Given the limited research conducted in this area to date, a qualitative 
investigation was deemed appropriate.  
Method 
Participants 
 As part of a larger study examining attitudes towards SNSs among a sample of Year 9 
and 10 Australian secondary school students, 69 out of 229 students reported that they did not 
currently use SNSs and were, therefore, eligible for the present qualitative study investigating 
reasons underlying non-use. Students aged 13 to 18 years (M = 14.64 years, SD = 1.25; 40 out 
of 98 males, 29 out of 131 females) completed the study’s questionnaire. Five participants 
reported having used MySpace in the past, one participant had previously used both MySpace 
and Facebook, while the remainder of the participants identified that they had not used any 
SNSs before. All participants provided their reasons for not using SNSs. 
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Procedure 
 Two independent (i.e., non-government) co-educational schools located in middle-
class socio-economic areas agreed to provide their students with the opportunity to participate 
in the study using established ethical procedures for data collection. While parental permission 
was required prior to student participation in one of the schools, the second school had a 
blanket consent policy in place, with the principal consenting to student participation on behalf 
of the parents. At both schools, completion of the questionnaires was considered students’ 
consent to participate. In all cases, verbal and written instructions were given to all 
participants, and participants completed the paper questionnaires at their own pace and in 
selected class times. Participants initially responded to closed-ended questions eliciting 
demographic information. A definition of online social networking sites was then provided for 
participants: 
 
Online social networking sites (e.g., MySpace and Facebook) allow people to create 
online profiles about themselves and then communicate with others and form online 
networks of friends. They also act as online diaries. Members are able to chat with 
each other online, share photos and videos, and also post comments in online forums, 
blogs or discussion groups. Online social networking, for this survey, does not refer to 
email or instant messaging (e.g., MSN). 1,11 
 
If participants indicated that they did not use a SNS, they were instructed to complete 
an open-ended item stating: “We would like for you to share with us the reasons why you do 
not use online social networking sites” with 6 lines provided for students to handwrite their 
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responses which was considered adequate space for participants to identify several responses 
without being overwhelmed by too much space to fill. 
Data Analysis 
Overall, a conceptual qualitative analysis
12
 of the data was undertaken, which 
borrowed, in part, from the processes and methods of a grounded theory (GT) approach.
13
 For 
instance, both authors commenced with a broad search through the data for possible codes 
(i.e., consistent with GT’s open coding). Transcripts were coded by grouping similar responses 
(i.e., beliefs) into themes for non-use that had been commonly stated by participants. 
Specifically, both authors (serving as the coders) analysed the data for beliefs relating to 
reasons for not using SNSs. Then, consistent with axial coding of responses, the analysis was 
undertaken, by both coders, in terms of first identifying the beliefs relating to reasons for not 
using SNSs and subsequently coding each belief in terms of its similarity or dissimilarity to 
previous beliefs that had been coded (akin to the GT process of constant comparison). Each 
coder then grouped the similar beliefs together and assigned each group of beliefs an 
overarching theme. To heighten data trustworthiness, both authors coded the data 
independently of the other and then came together to discuss their respective findings in 
relation to both the identification of overarching themes and the grouping of individual beliefs 
into themes. Overall, there were only a small number of discrepancies between the two coders 
as part of this process. These discrepancies were subsequently discussed further by the two 
coders and themes were only established and beliefs were only classified into a particular 
theme once the two coders reached consensus. Thus, a strength of this approach, in having two 
coders analyse all of the data separately and then working together to review each other’s 
coding of all of the data, was to ensure a thorough analysis of the data which functioned to 
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heighten the trustworthiness of the analysis. Thus, the findings reported are believed to be an 
accurate and complete reflection of the responses received.  
The findings of the qualitative content analysis
12
 reported below represent the beliefs 
that participants most commonly reported. Frequencies for a belief (n) are the total number of 
times a belief was written across all participants. If the same belief was reported multiple 
times by a single participant, it was only counted once. Given that a small number of 
participants stated that they were former users of SNSs, the comments elicited from these 
participants are highlighted in the sections below to account for any discrepancies in reasoning 
from participants who have never used the technology.  
Findings 
Primary reasons 
Many students nominated reasons such as lack of motivation, poor use of time, 
preference for other forms of communication, preference for other activities, cybersafety 
concerns, and a dislike of self-presentation online to explain why they did not currently use 
SNSs. 
Lack of motivation 
The most common reason stated for non-use of SNSs was no interest or motivation to 
use them (51%; 24 males, 11 females). For example, one participant reported, “I don’t see the 
point of using them. They are not fun, entertaining or amusing in any way” (male, 14 years), 
while another identified, “Can’t be bothered setting up a profile” (male, 15 years).  
Poor use of time 
 Other students identified that SNS use was too time-consuming or detracted from time 
that they could be spending on alternate activities (42%; 9 males, 20 females). For example, 
one participant reported, “I don’t have time to use these sites. If I do start using these sites it 
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will take over time that would usually be [spent] studying” (female, 17 years), while another 
identified that it would be, “Too much of a distraction [and] time consuming” (female, 16 
years). All six of the respondents who had previously used SNSs reported that SNS use was 
too time-consuming and distracting.  
Preference for other forms of communication 
 Some students preferred to use other forms of communication and/or technologies 
instead of using SNSs (41%; 16 males, 12 females). One participant reported, “I prefer talking 
to people via phone or face-to-face. I have an email address but that’s it” (female, 14 years). 
Similarly, another student said, “MSN is good enough for me” (male, 13 years). One of the six 
respondents who had previously used SNSs reported a preference for alternate forms of 
communication.  
Preference for engaging in other activities 
 Other students identified that they had other activities, interests, or commitments that 
they preferred or were required to engage in (25%; 10 males, 7 females). Examples of 
responses include, “I’d rather read, watch Lost [TV show], or watch X-Files [TV show]” 
(female, 15 years) and, “I don’t have time to use such sites because of my sporting 
commitments” (male, 15 years). One of the six respondents who had previously used SNSs 
reported a preference for engaging in other activities.  
Cybersafety concerns 
 Some students reported concerns about their cybersafety as a deterrent from using 
SNSs (23%; 4 males, 12 females). One student identified, “I stopped using MSN because I 
was cyberbullied. I [now] use none of these websites” (female, 14 years); another said, “[I] 
don’t feel comfortable with having photos up on the Internet for people to comment [on]” 
(female, 17 years). 
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Dislike of self-presentation online 
 Students identified reasons related to the public nature of SNSs and associated self-
presentation issues (15%; 4 males, 6 females) such as, “I hate the idea of rating all my friends 
or myself being rated against my friends” (female, 13 years) and, “I don’t have many friends 
in the real world so there is no point trying to make them online” (male, 14 years) as reasons 
for not using SNSs. 
Secondary reasons 
A few students nominated reasons such as limited access, parents’ concerns, and 
friends’ influence as reasons for not currently using SNSs.  
Limited access  
 Some participants reported that limited or no access to the Internet (10%; 7 males, 0 
females) prevented them from using SNSs. For example, one student said, “We don’t have 
enough monthly Internet usage at home” (male, 13 years) while another identified, “I don’t 
have access to the Internet” (male, 15 years). 
Parents’ concerns               
 Parental concerns were cited as another reason for not using SNSs by a few 
participants (6%; 1 male, 3 females), with comments such as, “My mum doesn’t support it” 
(male, 14 years) and, “My parents say it is unsafe, that there is a great amount of Internet 
bullying” (female, 15 years). 
Friends’ influence     
 A couple of other students reported that, “None of my friends have profiles on social 
networking sites” (male, 13 years) and “None of my friends use it” (male, 14 years) as reasons 
for non-use of SNSs (4%; 2 males, 1 female).     
Discussion 
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This study comprised a preliminary investigation to explore the reasons why 
Australian adolescents choose not to engage in online social networking. Using qualitative 
content analysis, the findings revealed a number of common themes among this cohort and the 
primary reasons nominated were: lack of motivation, poor use of time, preference for other 
forms of communication preference for engaging in other activities, cybersafety concerns, and 
a dislike of self-presentation online. . 
The identification of these primary themes suggest a range of reasons for non-use, with 
specific emphasis on a lack of motivation to engage in SNS use, as well as a poor use of time, 
by a subsample of adolescents. These major reasons suggest the failure of SNSs to capture the 
imagination and attention of these adolescents and are consistent with the US study that 
examined reasons for non-use among American college students.
9
 For the small sample of 
previous SNS users, these reasons were the most cited for not continuing their use of the 
technology. Interestingly, in the other major themes elicited, there was a stated preference for 
both other forms of communication and choice of other activities rather than SNSs for 
participants, suggesting that the medium does not have universal appeal despite its popularity 
and that the costs of this form, over other forms of communication, are recognised by some 
adolescents. Concerns about both cybersafety and fear of ridicule from the public nature of the 
medium were recognised a number of times and appear to be an important factor in 
determining non-use for some adolescents.  
For the reasons for non-use nominated less often by adolescents, the issue of access 
suggests that the physical or financial ability to connect to the technology is not a barrier for 
many of the participants in the current study. Further, the influence of others (both parents and 
friends) as an explanation for non-use was raised less often than other reasons, and points to 
more personal rather than socially-based reasoning in the decision to not use SNS. It should be 
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noted that the subsample of participants who had used SNSs before raised issues related to 
time-wasting and preference for other communication forms and activities for their current 
non-use rather than the other reasons raised by previous non-users such as cyber-safety or 
other concerns related to self-presentation online, limited access to the technology, or the 
influences of parents or friends. 
Overall, these findings highlight that these identified disadvantages to SNS use would 
require a multi-pronged approach for site operators in their attempts to appeal to a wider 
teenage audience. Strategies for more engagement of the teenage market would include the 
notions that SNS use can help to save time (e.g., interactions with friends but without the time 
taken to physically meet allows more time for studying and other activities) and that there are 
reliable mechanisms available to ensure the cybersafety of users (e.g., by programs that 
monitor and act on any reports of cyberbullying or stalking).  
To the best of our knowledge, while this is one of the first studies investigating the 
reasons that adolescents offer for not using SNSs, some limitations are evident. Given that the 
study’s sample consisted of students from two high school year levels only, further 
investigation using a broader range of ages will provide a more comprehensive perspective of 
the reasons that adolescents of varying ages may have for not engaging in SNS use. In 
addition, it would be useful to obtain information about non-users’ digital media literacy, 
access to the internet, and whether their friends use SNSs to understand better the contextual 
factors contributing to non-use. Further, given that all participants were from independent 
schools, it may be useful to investigate further adolescent non-use of SNSs among students 
from different types of school environments, especially to broaden the socio-economic status 
range where internet access reasons may be more prominent. While this study had the benefit 
of anonymity by the use of written responses, future research in the area may gain a richer 
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analysis of the phenomenon by undertaking interviews and focus groups to explore in greater 
depth adolescents’ feelings and perceptions about their decision not to use SNSs. 
In conclusion, this study showed that lack of motivation, poor use of time, preference 
for other forms of communication and engaging in other activities, cybersafety concerns, and a 
dislike of self-presentation online are the major reasons that Australian adolescents offer for 
not using SNSs. Based on these initial findings, future research in this area will advance our 
current understanding of this new and growing communication phenomenon, including the 
perceptions of those adolescents to whom the medium is not proving to be either appealing or 
necessary for connecting with others.    
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